P[L\fﬁ RESOLUTION NO. 2017 0 09

A RESOLUTION APPROVING AN AGREEMENT BETWEEN THE CITY OF TAMPA
AND VISIT TAMPA BAY (ON BEHALF OF THE TAMPA HILLSBOROUGH FILM &
DIGITAL MEDIA COMMISSION) FOR THE PERFORMANCE OF CERTAIN
PROFESSIONAL SERVICES FOR CONSIDERATION IN AN AMOUNT NOT TO
EXCEED $65,000.00; AUTHORIZING THE MAYOR TO EXECUTE SAID
AGREEMENT; PROVIDING AN EFFECTIVE DATE.

WHEREAS, the City of Tampa previously engaged the Tampa Hillsborough Economic
Development Corporation on behalf of the Tampa Hillsborough Film & Digital Media Commission, to
provide media exposure and employment opportunities in the local community through projects involving
digital media productions, including television, film and photography.

WHEREAS, the Tampa Hillsborough Film & Digital Media Commission is now affiliated with Visit
Tampa Bay as a partner.

WHEREAS, the City of Tampa has received revised Articles of Incorporation from the Tampa
Hillsborough Film & Digital Media Commission reflecting the new partnership with Visit Tampa Bay.

WHEREAS, the City of Tampa desires to continue to engage Visit Tampa Bay (on behalf of the
Tampa Hillsborough Film & Digital Media Commission) for FY2017, whereby the Commission shall
provide media exposure and employment opportunities in the local community through projects involving
digital media productions, including television, film and photography.

NOW, THEREFORE,

BE IT RESOLVED BY THE CITY COUNCIL
OF THE CITY OF TAMPA, FLORIDA:

Section 1. That the Agreement between the City of Tampa and Visit Tampa Bay, a copy of
which is attached hereto and by reference made a part hereof, is hereby approved.

Section 2. That consideration for the services to be provided pursuant to said Agreement shall
be paid from the General Fund, not to exceed $65,000.00.

Section 3. That the Mayor of the City of Tampa is authorized and empowered to execute, and
the City Clerk to attest and affix the official seal of the City of Tampa to, said Agreement on behalf of the
City of Tampa.

Section 4. That other proper officers of the City of Tampa are autherized to do all things
necessary in order to carry out the terms and conditions of this Resolution.

Section 5. That this Resolution shall take effect immediately upon its adoption.

PASSED AND ADOPTED, NUNC PRO Tms}c 8 TOBER 1, 2016, BY THE CITY COUNCIL
OF THE CITY OF TAMPA, FLORIDA, ON JUL 2 11 .
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AGREEMENT BETWEEN
CITY OF TAMPA, FLORIDA
AND
VISIT TAMPA BAY
FOR THE TAMPA HILLSBOROUGH FILM & DIGITAL MEDIA COMMISSION

THIS AGREEMENT (“Agreement”) is made and entered into, by and between the City of
Tampa, a political subdivision of the State of Florida, hereinafter referred to as the "City" and Visit
Tampa Bay (on behalf of the Tampa Hillsborough Film & Digital Media Commission, “the
Commission™), a private not-for-profit 501(c)(6) corporation existing under the laws of the State
of Florida, hereinafter referred to as the "Agency."

RECITALS

WHEREAS, the City believes it to be in the public interest to provide services through the Agency
for the residents of the City of Tampa who are desirous of such services; and

WHEREAS, the City has examined the services of the Agency, and has determined that the
Agency can more effectively provide the services needed by the residents of the City of Tampa;
and

WHEREAS, the City has determined that the best interests of its citizens will be served by
entering into an agreement with the Agency for the furnishing of services and/or facilities provided
by the Agency.

NOW, THEREFORE, in consideration of the mutual covenants, promises and representations
contained herein and for other good and valuable consideration, the receipt and sufficiency of
which are hereby acknowledged, the City and the Agency agree as follows.

ARTICLE 1
Recitals

The foregoing recitals are true and correct and are incorporated in this Agreement by reference.

ARTICLE 2
Scope of Service

The Agency shall provide the services described in Exhibit A, Scope of Services, attached hereto
and incorporated herein by reference.



ARTICLE 3
Term of Agreement

This Agreement shall be effective upon execution by both parties and shall cover services provided
from October 1, 2016, until September 30, 2017 (the “Term”), unless sooner terminated in
accordance with this Agreement.

ARTICLE 4
Consideration and Payment

For its performance, under this Agreement, the City shall pay to the Agency the amount set forth
in Exhibit A as full compensation for all work done and materials furnished, unless otherwise
authorized by the City in a written modification agreement.

Payments will be made in accordance with the procedures specified in Exhibit B, Method of
Payment, and Exhibit C, Request for Payment Form, both of which are attached hereto and
incorporated herein by reference. The Agency shall submit program performance report(s) in
accordance with Exhibit D, Program Performance Report, attached hereto and incorporated herein
by reference, with all payment requests.

ARTICLE 5
Maintenance and Review of Records

The Agency and any of its subcontractors providing any of the services required to be performed
or provided under this Agreement shall maintain adequate records and accounts, including, but not
limited to, property, personnel and financial records, and supporting documentation which shall
enable ready identification of Agency’s cost of goods and use of funds for a period of six (6) years
from the date of final payment to the Agency, or its subcontractors, as applicable, under this
Agreement or the termination of this Agreement, whichever occurs later. (Such six-year period is
hereinafter referred to as the “Audit Period.”) The City and its authorized agents shall have the
right, and the Agency, and its subcontractors, as applicable, will permit the City and its authorized
agents, to examine all such records, accounts and documentation and to make copies thereof, and
excerpts or transcriptions therefrom, and to audit all contracts, invoices, materials, accounts and
records relating to all matters covered by this Agreement, including, but not limited to, personnel
and employment records during the Audit Period. All such records, accounts and documentation
shall be made available to the City and its authorized agents for audit, examination or copying
purposes at any time during normal business hours and as often as the City may deem necessary
during the Audit Period. The City's right to examine, copy and audit shall pertain likewise to any
audits made by any other agency, whether Federal, state or local. Agency shall ensure that any
such subcontractor shall recognize the City’s right to examine, inspect and audit its records,
accounts and documentation in connection with its provision of services required to be provided
by the Agency under this Agreement. If an audit is begun by the Agency or other agency, whether
Federal, state or local, during the Audit Period, but is not completed by the end of the Audit Period,
the Audit Period shall be extended until audit findings are issued. This Article shall survive the
expiration or termination of this Agreement.



ARTICLE 6
Financial Reports

Unless otherwise specified in Exhibit A, the Agency shall submit to the City within one hundred
and twenty (120) days after the end of the Agency's fiscal year, and otherwise upon request by the
City, audited financial statements, which must comply with Generally Accepted Accounting
Principles (GAAP), covering the entire Term of this Agreement. If the Agency fails to provide its
audited financial statements within the 120 day time period referenced above, then, the Agency
shall be in default hereunder. Notwithstanding the foregoing, the City may grant the Agency an
extension of the 120 day time period to provide its audited financials, but such extension shall be
solely at the City’s discretion. Such audit is to address the Commission independently of the
Tampa Hillsborough Economic Development Corporation, (the Agency), in a form to be examined
by the External Auditor with approval by the City.

ARTICLE 7
Indemnification

The Agency shall indemnify, hold harmless, and defend the City and the Tampa City Council
(“Council”), and the respective agents and employees of the City (all of the foregoing shall
hereinafter collectively be referred to as the “Indemnified Parties”) from and against any and all
liabilities, losses, claims, damages, demands, expenses or actions, either at law or in equity,
including court costs and attorneys' fees, that may hereafter at any time be made or brought by
anyone on account of personal injury, property damage, loss of monies, or other loss, allegedly
caused or incurred, in whole or in part, as a result of any negligent, wrongful, or intentional act or
omission, or based on any act of fraud or defalcation by the Agency, its agents, subcontractors,
assigns, heirs, and employees during performance under this Agreement. The extent of this
indemnification shall not be limited in any way as to the amount or types of damages or
compensation payable to any of the Indemnified Parties on account of any insurance limits
contained in any insurance policy procured or provided in connection with this Agreement. In any
and all claims against any of the Indemnified Parties by any employee of the Agency, any
subcontractor, heir, assign, or anyone directly or indirectly employed by any of them, or anyone
for whose acts any of them may be liable, the indemnification obligation under this paragraph shall
not be limited in any way as to the amount or type of damages, compensation or benefits payable
by or for the Agency or any subcontractor under workers' compensation acts, disability benefit
acts or other employee benefit acts. Nothing herein shall be construed to extend any party’s
liability beyond that provided for in Sections 768.28, Florida Statutes. The provisions of this
Article shall survive the expiration or termination of this Agreement.

ARTICLE 8
Insurance

The Agency shall procure and maintain throughout the Term of this Agreement, on behalf of itself
and the City, the insurance specified on, and as required by, Exhibit E, Insurance Requirements,
(attached hereto and incorporated herein by reference) and as stated below in this Article. All
insurance shall be from responsible companies duly authorized to do business in the State of
Florida.



The Agency shall ensure that the City and the Council are named as additional insured parties as
to the actions of the Agency, its employees, agents, assigns, and subcontractors, performing or
providing materials and/or services to Agency during the performance of this Agreement, on (1)
all auto liability policies and general liability policies required to be obtained by the Agency
pursuant to this Agreement, and (2) all other insurance policies required by this Agreement where
such an endorsement is available in the industry. All such insurance policies also shall contain a
Severability of Interests provision. Every insurance policy must provide for thirty (30) days prior
written notice to the City of any cancellation, intent not to renew, or reduction in the policy
coverage. A current certificate of insurance meeting City requirements is required before payment.

ARTICLE 9
Conflict of Interest

The Agency represents that it presently has no interest, and shall acquire no such interest, financial
or otherwise, direct or indirect, nor engage in any business transaction or professional activity, or
incur any obligation of any nature which would impede or conflict in any manner with the
performance of the scope of service required hereunder.

The Agency warrants to the City that no gifts or gratuities have been or will be given to any City
employee or agent, either directly or indirectly, in order to obtain this Agreement.

ARTICLE 10
Governing Laws; Venue

This Agreement shall be governed by the laws, rules, and regulations of the State of Florida, and
venue shall be in Hillsborough County, Florida.

ARTICLE 11
Public Entity Crimes

The Agency hereby represents and warrants that it has not been convicted of a public entity crime
and that it is not on the State of Florida’s convicted vendor list. The Agency also represents that
it is not prohibited from entering into this Agreement by Section 287.133, Florida Statutes.

ARTICLE 12
Compliance With Applicable Laws

The Agency shall comply with all applicable laws, ordinances and codes of the United States, the
State of Florida, and City, including but not limited, to City’s ordinances and policies regarding
Women and Minority Business Enterprise, Equal Employment Opportunity, Affirmative Action,
Human Rights and Ethics. Moreover, the Agency acknowledges and understands that the City’s
Charter and Ethics Code prohibit any such contract or obligation entered into with the City, or
from having any direct or indirect financial interest in effecting any such contract or obligation.
The Agency shall ensure that no City employee receives any such benefit or interest as a result of
this Agreement.



ARTICLE 13
Assignment

This Agreement may not be assigned or subcontracted in whole or in part without the prior written
consent of the City.

ARTICLE 14
Headings

Article headings have been included in this Agreement solely for the purpose of convenience and
shall not affect the interpretation of any of the terms of the Agreement.

ARTICLE 15
Waiver

A waiver of any performance or default by either party shall not be construed to be a continuing
waiver of other defaults or non-performance of the same provision or operate as a waiver of any
subsequent default or non-performance of any of the terms, covenants, and conditions of this
Agreement. The payment or acceptance of fees for any period after a default shall not be deemed
a waiver of any right or acceptance of defective performance.

ARTICLE 16
Additional Rights and Remedies

Nothing contained herein shall be construed as a limitation on such other rights and remedies
available to the parties under law or in equity which may now or in the future be applicable.

ARTICLE 17
Order of Precedence

In the event of any conflict between the provisions of this Agreement and the Exhibits, then the
provisions of the Agreement shall take precedence over the provisions of the Exhibits.

ARTICLE 18
Severability

In the event any section, sentence, clause, or provision of this Agreement is held to be invalid,
illegal or unenforceable by a court having jurisdiction over the matter, the remainder of the
Agreement shall not be affected by such determination and shall remain in full force and effect.



ARTICLE 19
Survivability

Any term, condition, covenant or obligation which requires performance by either party
subsequent to termination of this Agreement shall remain enforceable against such party
subsequent to such termination.

ARTICLE 20
Project Publicity

Any news release or other type of publicity pertaining to the services performed by the Agency
pursuant to this Agreement must recognize the contribution of the City. The Agency being a not-
for-profit corporation receiving public funding or non-monetary contributions through the City
shall recognize the City for its contribution in all promotional materials and at any event or
workshop for which City funds are allocated. Any news release or other type of publicity must
identify the City/Council as a funding source. In written materials, the reference to the City must
appear in the same size letters and font type as the name of any other funding sources.

ARTICLE 21
Third Party Beneficiaries/Independent Contractor

This Agreement is for the benefit of the City and the Agency. No third party is an intended
beneficiary so as to entitle that person to sue for an alleged breach of this Agreement. Agency
acknowledges and agrees that it is acting as an independent contractor in performing its obligations
hereunder and not as an agent, officer or employee of the City.

ARTICLE 22
Political Activity

The Agency shall not engage, participate or intervene in any form of political activity or campaign
on behalf of, or in opposition to, any candidate for public office.

ARTICLE 23
Modifications

This writing embodies the entire agreement and understanding between the parties hereto and there
are no other agreements and/or understandings, oral or written, with respect to the subject matter
hereof, that are not merged herein and superseded hereby. This Agreement only may be amended
or extended by a written instrument executed by the City and the Agency expressly for that

purpose.

ARTICLE 24
Termination of Agreement

In addition to the exercise of any other remedies available to it at law or in equity, the City may
terminate this Agreement for the Agency's non-performance, as solely determined by the City,



upon no less than twenty-four (24) hours written notice to the Agency.

The City also may terminate this Agreement without cause upon thirty (30) days prior written
notice to the Agency. In the event of termination by the City hereunder, the Agency shall not incur
any new obligations after notification of the effective date of termination. The City shall pay the
Agency for services incurred by the Agency prior to termination. Any costs incurred by the
Agency after the effective date of the termination will not be reimbursed.

ARTICLE 25
Fiscal Non-Funding Clause

This Agreement is subject to funding availability. In the event sufficient budget funds to fund this
Agreement become reduced or unavailable, the City shall notify the Agency of such occurrence,
and the City may terminate this Agreement, without penalty or expense to the City, upon no less
than twenty-hours (24) hours written notice to the Agency. The City shall be the final authority
as to the availability of funds and how available funds will be allotted. If this Agreement is funded
in whole or in part by Federal or state dollars which are reduced or become unavailable, the City
shall notify the Agency of such occurrence and the City may terminate this Agreement, without
penalty or expense to the City, upon no less than twenty-four (24) hours written notice to the
Agency. The City shall pay the Agency for services incurred by the Agency prior to
termination. Any costs incurred by the Agency after the effective date of the termination will not
be reimbursed.

ARTICLE 26
Access to Records

If under this Agreement, the Agency is providing services and is acting on behalf of the City as
provided under Section 119.011(2), Florida Statutes, the Agency will comply with public records
laws, and specifically will: (1) keep and maintain public records that ordinarily and necessarily
would be required by the City in order to perform the services being performed by the Agency; (2)
provide the public with access to public records on the same terms and conditions that the City
would provide the records and at a cost that does not exceed the cost provided in Chapter 119,
Florida Statutes, or as otherwise provided by law; (3) ensure that public records that are exempt or
confidential and exempt from public records disclosure requirements are not disclosed except as
authorized by law, including, but not limited to, Section 288.133 Florida Statutes; and (4) meet all
requirements for retaining public records and transfer, at no cost, to the City all public records in
possession of the Agency upon termination of the Agreement and destroy any duplicate public
records that are exempt or confidential and exempt from public records disclosure requirements.
All records stored electronically must be provided to the City in a format that is compatible with
the information technology systems of the City.



ARTICLE 27
Drug Free Workplace

The Agency shall administer, in good faith, a policy designed to ensure that the Agency’s
employees, agents and subcontractors are free from the illegal use, possession, or distribution of
drugs or alcohol.

ARTICLE 28
Notice

Any notice required or permitted to be given hereunder shall be sent by United States certified
mail, return receipt requested, overnight delivery service or personal delivery with signature
verification, to the attention of the following representatives of the parties:

A. CITY:

Mr. Robert J. McDonaugh

Economic Opportunity Administrator
306 East Jackson Street, Suite 2 North
Tampa, Florida 33602

B. AGENCY

Mr. Santiago Corrada
President/CEO

Visit Tampa Bay

401 E. Jackson Street, Suite 2100
Tampa, FL 33602

Any notice sent in accordance with this Article shall be deemed given two (2) days after deposit
in the U.S. Mail, if sent by certified mail, return receipt requested, overnight delivery service or
personal delivery. The act of refusal by a party of delivery of a notice sent in accordance with this
Article shall be deemed acceptance of such notice by such party.

THE REMAINDER OF THIS PAGE IS INTENTIONALLY LEFT BLANK.



IN WITNESS WHEREOF, the Agency and the City respectively, have caused this Agreement
to be executed by their duly authorized representatives.

ATTEST: CITY OF TAMPA, FLORIDA

24 /;%4@{@%

= Bob Buckhomn, Mayor

Date: g/ﬁw / ([

Prepared by and approved
as to legal suffigiency:

/E/%é/;/ /ﬁﬂ/j

Salvatore Territo,
Ghief:Assistant City Attorney

AGENCY: Visit Tampa Bay

W AT

Authorized Off{cial

§M‘¢1@ (" arra/*-—

(Printed Name of Signer)
%56 DeENT ¢ (D

g.(:l'itle)
e AL, Fol]
(Date)




ACKNOWLEDGEMENT OF AGREEMENT

STATE OF FLORIDA
COUNTY OF HILLSBOROUGH

The foregoing instrument was acknowledged before me this

Name and Title of %cer or Agent
Vlél}. ' ém‘@ \_Z,Ltgg ,a F’C}ftm corporation
(Name of Corporatidn) (State of Incorporation)

on behalf of the corporation. He/she is personally known to me or has produced:

hrsona //h’. I( NDIA)

(Type of Identification)

%%ma%o

Signature of Notary 9&?“% KAREN L, McCULLY

MY COMMISSION # FF982069
"« EXPIRES: May 29, 2020

Karen L - ma(lullv W

Name of Notary Typed, Printed or Stdmped

e (2
Title or Rank

1b1-38-0993

Serial Number, If Any

10



EXHIBIT A
SCOPE OF WORK

AGENCY: Visit Tampa Bay, on behalf of the Tampa Hillsborough Film & Digital Media
Commission

PROGRAM: Television and Film Industry Marketing and Promotional Services
PRIMARY GOAL:

Assist the film/production industry in growing and creating additional economic development in
Tampa-Hillsborough County. The function of the Film & Digital Media Commission
(“Commission”) is to contribute to the local tax base/revenue, providing media exposure and
employment opportunities in the local community through projects with various digital media
productions such as television, film and photography. The Commission is part of Visit Tampa Bay,
the “Agency”. This initiative will enable a fulltime organization to bring additional productions and
compete with other counties for prospective events and productions, ultimately enhancing our ability
to retain local talent in our marketplace, hire them to work in their community, and generate business
and job creation.

Part I. Scope of Services

The Project includes the following approved Scope of Services, namely, Annual Operational Support,
on which the City reimbursement is based.

Program Element I: Annual Operational Support:

Provide 12 Units of Service annually. A “Unit of Service” is defined as one month of a
year in operational support in Program Development and Delivery.

e The Per Unit Rate under this Agreement is Five Thousand Four Hundred Sixteen
Dollars and Sixty Seven Cents ($5,416.67).
e The annual amount is not to exceed Sixty Five Thousand Dollars ($65,000).

On a fee for service reimbursement basis, the Council shall provide the approved Scope of Services
on which the City reimbursement to the Agency administering the Agreement is based, as outlined
below. City acknowledges that the Scope of Services is on a county-wide basis and that City
personnel will participate, as appropriate.

1. Market Tampa Hillsborough’s film infrastructure, diverse locations and state/county offered
tax incentives to studios, production companies, and filmmakers to increase the growth and
development of the film industry, a targeted high-wage workforce and high-value industry.

2. Conduct out-of-market prospect/sales missions to realize production activity specific to film
and digital media production in tandem with film specific industry related events including,
but not limited to industry trade shows and film festivals.

3. Partner with participating trade associations and private industry to maximize exposure and
maintain fiscal responsibility. Participate in the development of educational forums,
programs and institutions to further the efforts of indigenous production.
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Facilitate a “one-stop permitting” process within the County involving the drafting of a film
production ordinance and process, that communicates with all applicable departments
production activity proposed on public property. Act as a liaison between the filmmaker and
the local county departments. Manage the process of facilitating permits for film production
needs on all public properties.

Manage in conjunction with County staff, a county specific film production incentive
program. The design of the program will be to incentivize film production projects at a local
level, thereby increasing the economic impact and quantity of film projects being produced
in Hillsborough County.

Continue to build an extensive film production location library encompassing all the various
looks that highlight the marketability of the County. Use the location library as the key
marketing tool in recruiting potential productions.

Work with local production partners, such as hotels, rental houses, etc., in catering to the
film production community to show a sense of hospitality and appreciation to those
conducting business in our area.

Communicate the production activity by way of digital and social media forums to educate
the partners, shareholders and general public to the extent of on-going productions
happening within the County. Development of the Film Commission’s brand including
logo, website, marketing collateral, social media formats.

Develop a three-year strategic business plan for the Film Commission.

. Develop metrics and benchmarks to mark accountability of production activity being

monitored and facilitated by the “Film Commission.” For example: permitting numbers,
room nights, economic impact, locals hired.

In FY 16, measurable assignments relating to project development will include:

Host two Familiarization tours with out of market, high impact/high profile projects or
clients.

Attend two industry related trade shows.

Attend two film festival events locally/statewide.

Attend two film festival events nationally/internationally.

Meet with 10 local production companies.

Conduct one out-of-market/in-market mission focusing on commercial production.

For each production activity, provide results and impacts, including production days
generated, direct spending, jobs generated (including local hires), room nights and other
measures as appropriate.

Provide written debriefs and lead generation summaries as a result of each in-market and
out-of- market prospect/sales mission.

PART II — Total Consideration

For its performance under this Agreement, the Agency will receive funds from the City, on a fee for
services reimbursement basis, for a total amount not to exceed Sixty Five Thousand Dollars ($65,000)
from October 1, 2015 to September 30, 2016.

The City shall reimburse the Agency for the amount set forth in the proper Request for Payment Form
up to the Unit Rate. The Agency is required to submit invoices on a reimbursable expense basis
quarterly to support the monthly payments through that period. If the invoiced amount is more than
the Unit Rate and is supported by the appropriate documentation and the Agency has not been
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reimbursed for the entire Unit Rate in a previous month(s) period, the City shall reimburse the Agency
for the amount that is set forth in the proper Request for Payment Form up to the amount that is
reimbursable for the current Unit Rate and any unreimbursed amount for the Unit Rate in previous
periods.

Payment of the reimbursement request shall be made within fifteen (15) business days after approval
of such request by the City.

The Agency shall permit the City to use its Meeting Space (based on its availability) up to two (2)
times per year at no cost to the City.

The Agency shall make available to the City similar sponsorship benefits as it offers to other sponsors
as well as complimentary access to facilities, meetings and events for up to five (5) City personnel.

Any news release or other type of publicity pertaining to the services performed by the Agency
pursuant to this Agreement must recognize the contribution of the City, any development project
announcement, ceremonial business opening, or publicity event resulting from efforts of the Agency,
and particularly those projects induced with City funded financial incentives or other contributions,
will be planned in cooperation with the City’s Economic Development and Public Affairs
Departments for purposes of coordinating City’s official City protocol and public recognition. Prior
notification to these two Departments for such events will be no less than fifteen (15) working days,
whenever possible, and potential prospects will be made aware of the City’s publicity protocol before
final inducement with any incentive packages or contributions.

The Film & Digital Media Commission is a part of Visit Tampa Bay. For insurance purposes, Exhibit
E, the requirements will be met by Visit Tampa Bay.

Although, not required in this Agreement, the City would be interested in any customer satisfaction
surveys or information regarding the delivery of services funded by this Agreement which helps in

identifying best practices or improving the services.

Film Commission will invite the Mayor of Tampa or designee(s) to all board meetings, executive
sessions, and all strategic planning and marketing meetings of the Film Commission.

Agency will provide updated organizational documents, business/marketing plan(s), scope of services
and measurable performance matrices.

The estimated operating budget is on the next page.
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Estimated Operating Budget FY 16

EXPENSES
Staffing

Executive Director, Director, Coordinator
Payroll Taxes @ 10%
Benefits

Staffing Total
Marketing
Website (Hosting/maintenance)

Legal (Bylaws/Incentive)
Design/Artwork

Online Location Library/Project Management System

Quarterly Networking/Events

Industry Alerts/Ad Placement/Publications

Commercial Incentive Campaign

Public Relations (Wire Service/Content/Contract work)

Marketing Collateral
Marketing Total

Travel-Trade Shows, Film Festivals, Missions
Film Florida Quarterly/Annual Meeting
Sundance Film Festival (Park City, UT)
Berlinale (Berlin)

NAB (Las Vegas)

In-bound Commercial FAM
Tribeca Film Festival (NY)
Legislative Meetings (Tallahassee)

Travel-Trade Shows, Film Festivals, Missions Total

Grant Awards/Sponsorships/Scholarships
TGLFF
MISC
GIFF/Tampa Institute

Grant Awards/Sponsorships Total
Memberships

Film Florida

Women In Film & TV-Florida
Memberships Total

Project Recruitment Total

Office Related/ Admin Expenses Total
Professional Development/Education Total
Contingency/other Total

Expense Total
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S 177,700
14,317.5
34,234.2

225,551.7

5,000

12,000
8,000
10,800

8,000
3,600
7,500
18,000
8,000

77,300

1,600
8,000
4,200
3,500
10,000
5,000
2,000

38,300

2,500
5,500
17,500

25,500

5,000
1,000

6,000

30,000
19,100
1,000

23,000

$ 444,751




EXHIBIT B
METHOD OF PAYMENT

AGENCY: Visit Tampa Bay, on behalf of the Tampa Hillsborough Film & Digital Media
Commission

PROGRAM: Television and Film Industry Marketing and Promotional Services

Reimbursement in accordance with unit costs will be made upon receipt of a completed Request for
Payment Form, Exhibit C, and Program Performance Report, Exhibit D. No modifications to the
budget shall be reimbursed unless prior written approval has been granted by the City. In no event,
however, shall payments to the organization exceed $65,000 annually for Program Element I, Annual
Operational Support. However, all funding under this Agreement is subject to availability and the
amount may be reduced. The City shall be the final authority as to the availability of funds and how
available funds will be allotted.

Reimbursement requests may be submitted on a quarterly or monthly basis with proper backup.
Reimbursement requests shall not be submitted for a period less than one month. If the City
determines, through its inspection or review, that the Agency has performed, or is performing less
than the total agreed upon services, payments to the Agency shall be subject to a pro-rata reduction.
Performance will be measured by units, if applicable, or on a percentage of primary service goals
completed. Payment of the reimbursement request shall be made within fifteen (15) business days
after approval of such request by the City.

In the event the Agency is required to submit invoices on a reimbursable expense basis, the City shall
reimburse the Agency for the amount set forth in the proper Request for Payment Form up to the Unit
Rate. If the invoiced amount is more than the Unit Rate and is supported by the appropriate
documentation and the Agency has not been reimbursed for the entire Unit Rate in a previous
month(s) period, the City shall reimburse the Agency for the amount that is set forth in the proper
Request for Payment Form up to the amount that is reimbursable for the current Unit Rate and any
unreimbursed amount for the Unit Rate in previous months.

The City’s Fiscal Year commences on October 1* and ends on September 30' of the following
calendar year. Invoices with supporting documentation for services delivered between October 1%tand
September 30™ must be received no later than October 5 of each year to allow closeout of the City’s
Fiscal Year.

No City funds will be expended to purchase alcohol without the prior approval of Tampa City
Council.

No City funds will be expended for the Agency’s local Chamber or similar membership dues and
functions. Allowable expenses related to promoting the City/County and as part of its promotional
efforts, include Commission staffing expenses, out-of-area lodging, food, beverage and related
food/entertainment and sponsorships, as well as marketing expenses. The funds also may be used for
trade show participation including booth and related rental expenses, lodging, travel and
food/sponsorship as well as marketing expenses, for which receipts showing actual trips (airline seat
check-in receipts or similar support) and attendance are required.

With each Performance Report, Agency will provide the following: a program performance report
must provide details for each period and at year end, documenting the progress in delivering
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marketing and promotional services, as detailed in the agreed Scope of Services, Exhibit A. Agency
will provide the itemized detailed expenses and the income and expense (profit and loss) statement
for the Commission, as well as year-end statements. It is recognized that there may be a lag in
compiling financial reports to match invoice periods, so the latest available data for that invoice period
will be acceptable during the year. The Agency indicates that it will invoice the City monthly and
provide reimbursement support on a quarterly basis with the accompanying invoice for that period.

A final report with financials is to be provided at the close of each Fiscal Year. Within 45 days of the
end of the Fiscal Year, the Agency will provide an annual report that details major accomplishments
of the Commission, including itemized travel and entertainment expenses organized by event/activity
as reported during FY 16, with the results and/or leads resulting from each of those events, trade
shows, film festivals and conferences. Performance reporting should identify the status of each
bid/incentive proposal and whether the City/County was selected.

THE REMAINDER OF THIS PAGE IS INTENTIONALLY LEFT BLANK
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EXHIBIT C
REQUEST FOR PAYMENT FORM

CITY OF TAMPA ECONOMIC DEVELOPMENT DEPARTMENT
306 EAST JACKSON STREET, 2 NORTH, TAMPA, FLORIDA 33602
(813) 274-8325

AGENCY: Visit Tampa Bay, on behalf of the Tampa Hillsborough Film & Digital Media

Commission

PROGRAM: Television and Film Industry Marketing and Promotional Services

REQUEST NUMBER: MONTH: AMOUNT: §
FINANCIAL STATUS REPORT
BUDGET CATEGORIES TOTAL (ANNUAL) EXPENDITURES REMAINING
APPROVED BALANCE
BUDGET CURRENT YTD $
REQUEST REQUESTS
$ $

Monthly Operational Support $5,416.67
(@ $5,416.67 per month

TOTAL $65,000

I certify that the service covered by this request have been provided to the City in accordance with the terms
and conditions of the Agreement and that the documentation provided in the attached Program
Performance Report is true, accurate, and complete,

Authorized Agency Signature Title Date

FOR CITY USE ONLY
ACCT CODE: Fund 01100 Center 221200 Account 534000

APPROVED FOR PAYMENT IN THE AMOUNT OF $

Robert J. McDonaugh Date
Economic Opportunity Administrator

COMMENTS: Payment shall be made within fifteen (15) business days after approval of such request by the
City.
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EXHIBIT D
PROGRAM PERFORMANCE REPORT

AGENCY: Visit Tampa Bay, on behalf of the Tampa Hillsborough Film & Digital Media
Commission

PROGRAM: Television and Film Industry Marketing and Promotional Services

REPORT PERIOD THROUGH

PERCENTAGE OF AGREEMENT COMPLETED Yo

L ACCOMPLISHMENTS:

IL PROBLEMS:

III.  STATUS REPORT ON PROVISION OF SERVICES: (include report period and year-to-

date)

UNITS OF ANNUAL YEAR

SERVICE PROGRAM REPORT TO % OF GOAL

PROVIDED GOAL PERIOD DATE COMPLETED
Marketing and

Promotional Services

IV.  OTHER COMMENTS:

SUPPORTING ATTACHMENTS: With each Performance Report, Agency will provide the
following: a program performance report must provide details for each period and at year end,
documenting the progress in delivering marketing and promotional services, as detailed in the
agreed Scope of Services, as part of Exhibit A.
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INSTRUCTIONS FOR
PROGRAM PERFORMANCE REPORT

THE PURPOSE OF THIS REPORT IS TO PRESENT A CONCISE REVIEW SUMMARIZING
THE AGENCY’S ACTIVITIES FOR THE CITY FUNDED PROGRAM. USE ADDITIONAL
PAGES ONLY IF NECESSARY/REQUIRED.

Agency: Provide name of Agency as it appears on your Agreement.
Program: Provide title of the program or general service area as contracted.

Report Period: Identify dates covered by this narrative report. After the first report, begin with

IL.

1L

ending date of the previous report.

Accomplishments
Highlight significant or major accomplishments in the City funded program during the report
period.

Problems

Provide a description of the problems that were encountered during this report period which
would have a negative impact on the program. Also, provide a plan for a corrective action, to
include time of implementation, effect on the program, and indicate if there is a need to modify
the program, goals, Agreement or funding.

Status Report on Provision of Services, Goals and Objectives (Report period and year-to-date)
Report statistically on program goal achievements for report period and year-to-date total.

Other Comments
Use this section for general remarks regarding Agency, etc. General information to assist in
understanding the program’s operation and purpose may be included.

Provide Required Attachments: With each Performance Report, Agency will provide the
following: a program performance report must provide details for each period and at year end,
documenting the progress in delivering marketing and promotional services, as detailed in the
agreed Scope of Services, as part of Exhibit A.

F-2



EXHIBIT E
INSURANCE REQUIREMENTS

Agency’s Liability Insurance:
The Agency shall procure and maintain in force such insurance as will protect it from claims under

Workers” Compensation laws, disability benefit laws, or other similar employee benefit laws from
claims for damages because of bodily injury, occupational sickness or disease, or death of its
employees including claims insured by usual personal injury liability coverage; from claims for
damages because of bodily injury, sickness or disease, or death of any person other than its employees
including claims insured by usual personal injury liability coverage; and from claims for injury to or
destruction of tangible property including loss of use resulting therefrom, any or all of which may
arise out of or result from the Agency’s operations under the Agreement, whether such operations be
by the Agency or by any subcontractor or anyone directly or indirectly employed by any of them or
for whose acts any of them may be legally liable. This insurance shall be written for not less than
any limits of liability specified in the Agreement or required by law, whichever is greater, and shall
include contractual liability insurance. The Agency will file with the City a certificate of such
insurance, acceptable to the City. These certificates shall contain a provision for cancellation as found
in paragraph 5 of Section B immediately below. A current certificate of insurance meeting City
requirements is required before payment.

Insurance Required:

A. General

The Agency shall procure and maintain insurance of the types and to the limits specified in
paragraphs B (1) through (4) below. All policies of insurance under this Agreement shall include as
additional insured the City and its officers and employees. All policies shall provide for separation
of insured's interests such that the insurance afforded applies separately to each insured against whom
a claim is made or a suit is brought.

B. Coverage
The Agency shall procure and maintain in force during the term of this Agreement the

following types of insurance coverage written on standard forms and placed with insurance carriers
approved by the Insurance Department of the State of Florida. The amounts and type of insurance
shall conform to the following requirements:

1. Workers’ Compensation - The Agency shall procure and shall maintain during the life of
this Agreement, the appropriate types of Workers’ Compensation Insurance for all of its
employees to be engaged in work under this Agreement. In case any class of employee
engaged in hazardous work under this Agreement is not protected under the Workers’
Compensation statute, the Agency shall provide employer's liability insurance for all said

employees.
Employer's Liability
Limit each accident Not Applicable (N/A)
Limit disease aggregate N/A
Limit disease each employee N/A
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EXHIBIT E (CONTINUED)

2.  Commercial General Liability - Coverage must be afforded on a form no more restrictive
than the latest edition of the Commercial General Liability Policy filed by the Insurance
Service office with limits of not less than those listed below and must include:

General Aggregate/Bodily Injury/Property Damage  $ 500,000
Products & completed operations Not Applicable (N/A)

Personal & advertising injury 500,000
Each occurrence 500,000
Fire damage (any one fire) N/A

3. Business Automobile Liability - Coverage must be afforded on a form no more
restrictive than the latest edition of the Business Automobile Liability Policy filed by the
Insurance Service office with limits not less than those listed below and must include:

Combined single limits each accident, for bodily

Injury and property damage liability. N/A

Owned vehicles N/A

Hired and non-owned vehicles N/A

Employer non-ownership N/A

4.  Professional Liability: $ _N/A _ perclaim

5.  Certificate of Insurance and Copies of Policies - Certificates of Insurance will be
furnished by Agency evidencing the insurance coverage specified in the previous
paragraphs B(1) through (4) inclusive, and on request of the City certified copies of the
policies required shall be filed with the City’s Office of Risk Management. The required
Certificates of Insurance not only shall list additional insured described above, for the
operations of the Agency under this Agreement (excluding the workers’ compensation
and professional liability policies) but shall name the types of policies provided and shall
refer specifically to this Agreement. If the initial insurance expires prior to the
expiration of this Agreement, renewal Certificates of Insurance shall be furnished thirty
(30) days prior to the date of their expiration.

Cancellation - Should any of the above described policies be canceled or non-renewed before the
stated expiration date thereof, insurer will not cancel same until up to thirty (30) days prior written
notice has been given to the below named certificate holder. This prior notice provision is a part of
each of the above described policies.
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